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Customer-Focused Results

Year 1994-1999 2001 2002 2003
ugnA lud (512/1) Lisidaya 16 13 18
a:‘mFi'nnﬂm'aﬁuﬁ"]s'\ﬂn’\ﬂmiﬁﬁﬁ?u (R1uLn/il) Lisitaya 22.76 19.2 35
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Product and Service Results

Year
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2003
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Financial and Market Results
1994-1999 2001 2002 2003
Eﬂﬁ’uﬁuﬁiﬂﬂ’ﬂﬂ‘mﬂl (%) "lsiﬁi’aga 42 46 457
ROA (%) lisiaya 9 15 13
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Human Resource Results

year 1994 1999 2000 2001 2002 2003
MY ([IUIUNUNGN) 70 203 250 242 231 280
ARTIMIAN2an (%) N/A 3.23 3.55 2.24 2.94 1.48
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Organizational €Effectiveness Results
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